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CALL FOR DATA GATHERING TOURS IN CAUCASUS AND BALCANS “THROUGH OUR EYES”.

KARAT Coalition, together with GenderMediaCaucasus Journalists Association from Georgia and Permaculture and Peacebuilding Center Ppc Shtip from Macedonia has the pleasure to announce a call for the ‘Data Gathering Tours to the Caucasus and Balkans’.

The call is directed to young women from Central European New Member States (NMS): Bulgaria, Czech Republic, Estonia, Hungary, Latvia, Lithuania, Poland, Romania, Slovakia, Slovenia. If you are creative, well organised, resourceful, reliable and gender sensitive person with great interpersonal skills, who likes being involved in social initiatives, and enjoys travelling, we would like to encourage you to apply for our Data Gathering Tours.

The call is aimed at women with  interest in development, or gender and development. The tours are part of a large regional development education project co-funded by the European Commission titled “Through Their Eyes, Through Ours: Raising the public’s awareness about development problems faced by women from developing countries in the EU Eastern Neighbourhood, Balkans and Central Asia”
. The project is implemented by KARAT Coalition in partnership with GenderMediaCaucasus Journalists' Association (Georgia), Permaculture and Peacebuilding Center Ppc Shtip (Macedonia), Slovak Centre for Communication and Development (Slovakia), Women in Development Europe, WIDE (Belgium), WOMNET (Germany). The key objective of the project is to increase the knowledge of EU general public about situation of women in the developing countries of Easter Europe, Balkans and Central Asia and to mobilise public support in the EU for gender-sensitive strategies and policies for development. 
ABOUT DATA GATHERING TOURS  

The main objective of the Data Gathering Tours is to allow the participants to gather data (information, images, etc) needed for the production of the awareness raising materials which will undermine the existing stereotypes associated with development problems experienced by women from Caucasia and Balkans, and to mobilise public support in the EU for gender-sensitive strategies and policies for development.

There will be two separate tours: one to the Caucasus (Georgia, Armenia or Azerbaijan) and one to Balkans (Macedonia, Serbia, Albania or Bosnia).

The chosen applicants (6 persons in total) will visit for 5 days Balkans or Caucasus in order to gather specific data required for the production of innovative awareness raising material of their own design focusing on the socio-economic situation of women in those regions.

Objectives of the awareness raising materials

· Increase the knowledge of general public about socio-economic situation of women in countries Balkans and Caucasia
· Undermine existing stereotypes about the economic situation/socio-economic role of women from the above regions.
· Mobilise public support for strategies and policies or development and poverty reduction.
Types of the awareness raising materials

The applicant can choose one of the types of awareness raising materials listed below. A more detail description of the requirements for each of the types of the awareness raising material is provided in the Appendix. At this point we would like to highlight that the applicants have to ensure that the material will meet the objectives listed in the previous paragraph of this document 

· a toolkit with workshop scenario

· reportage/diary from the tour (published electronically or in printed version) 

· blog with photographs

· photography exhibition 

· YouTube film 

· other short film form(s) 

·  comic strip/book

· training/workshop/lecture 

· article/program or series of articles or programs in specific media (newspaper, magazine, radio broadcasting, TV)

· extensive website (maintained and updated by the applicant at least until February 2011)

Target groups. The awareness raising material should be targeted to specific group in Central European NMS. It is assumed that home country of the applicant will be among the countries targeted. Women interested in publishing awareness raising material targeting groups traditionally not reached by such material are particularly encouraged to apply. The minimum of 100 persons should  be reached by  material produced by the applicant. The applicants should have to demonstrate that they have/will gain an access to the target group they intend to reach in their applications.
Language.  The language of the material should be chosen in the way ensuring the most effective reaching of the target group (i.e it can be in a national language, in English, or in combination of EU languages) 

Timeline. The data gathering tour will take a place in January 2010. Participant will be obliged to produce the awareness raising material no later than 30 days after the end of the Data Gathering Tour  and disseminate it as soon as possible but no later than by the end of June 2010. The participant will be obliged to submit  two short reports from the activity – one immediately after production of the material and one by the end of the dissemination period (but no later than end of June 2010),  together with provision of any other required documentation (copy of the material produced, etc).
Financial conditions. The cost of international travel to Caucasus or Balkans, accommodation, meals,  insurance  and  local transportation in Caucasia and Balkans will be covered by KARAT Coalition. The participants would carry responsibility for all other cost (if any) associated with the production of the awareness raising materials (and not directly related to the data gathering tours) and dissemination of it. It is assumed, however, that there will be no such costs and/or that the applicants will use the resources they have access to. For example production of blog does not carry any cost, similarly production of a toolkit which will be published electronically will also not generate the cost. It is assumed that persons producing a films or photographs will have access to needed equipment (camera, film editing equipment etc). An applicant will have to demonstrate in her application that she/ have an access to resources allowing them to produce the awareness raising material.  
Other support. During the data gathering tours participants will be assisted by GenderMediaCaucasus Journalists' Association from Georgia (data gathering tour to Caucasia), Permaculture and Peacebuilding Center Ppc Shtip from Macedonia (data gathering tour to Balkans) who will serve as the local contacts, facilitating the accesses to data and providing other assistance if needed.
REQUIRMENTS FOR THE APPLICANTS OF DATA GATHERING TOUR

Key Selection Criteria:

· ability to produce material using the resources at her own disposal (i.e applicant who wants to produce photography exhibition has to explain what resources she will use to print and frame the photographs),

· ability to reach the target group, 

· the innovative character of  material,

· ability to meet the objective of the awareness raising material, 

· experience in creation of the type of awareness raising material selected  

· documented experience in development and/or gender & development (the experience can be gained through employment, voluntary service, education, civil involvement, etc.).
Formal Requirements:     
· an applicant has to be a citizen of one of the Central European New Member States: Bulgaria, Czech Republic, Estonia, Hungary, Latvia, Lithuania, Poland, Romania, Slovakia, Slovenia;

· has to be over 18 years of age;

· has to be female.

Other Requirements:

· ability to communicate in English; Russian (if apply for data gathering tour in Caucasia) or any Balkan language (for tour in Balkans) will be an asset.

RECRUITMENT PROCESS

If you are interested please fill the application form (below), send your CV, with copies of 2 references letters by 15th of October, 2009 on the email address: ewa.pintera@karat.org.pl
 By the end of October only short listed candidates will be contacted. After signing agreement the selected the date of the tour will be set by an organisation and participant.

Prior to applying we encourage the applicants to read detail description of the project available at KARAT’s website as well as  the photo exhibition produced as part of the project and read the exhibition publication also on www.karat.org.
For more information please contact Ewa Pintera: ewa.pintera@karat.org.pl 

APPLICATION FORM 

DATA GATHERING TOUR MACEDONIA/GEORGIA
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To be filled by the applicant

Personal data

	Surname, first name
	

	Date of birth
	

	Nationality
	

	Address (street and number)
	

	Town and post code
	

	Phone (Fax)
	

	Email
	

	Country
	

	Skype contact
	


I am applying for the data gathering tour in

(Please tick your choice)
	Balkans
	
	Caucasia
	


I would like to produce following awareness raising material:

(Please tick your choice)
	Type of awareness raising material (select one). Please before selecting the type of the material refer to Appendix 1
	Toolkit with a workshop scenario 
	

	
	Reportage / Diary from the tour   
	

	
	Blog with photographs 
	

	
	Photography exhibition 
	

	
	YouTube film or films
	

	
	Short film(s)

	
	Comic strip/comic book 
	

	
	Training/workshop/lecture
	

	
	An article/program or series of articles or programs in specific media (paper, magazine, radio, TV)

website
	

	
	extensive website 


Languages skills*

	Languages
	Reading
	Writing
	Listening
	Speaking

	 
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	


*Use Common European Framework of Reference for Languages 

http://europass.cedefop.europa.eu/LanguageSelfAssessmentGrid/en 

1. Detailed description of the awareness raising material you are planning to produce. What type/form of awareness material you would produce, what it would consist off, what message it would convey and how, what specific development problem it would address, how many copies you are planning to produce (if applicable),(max. 1000 words) 
2. Target Group. What is the target group of your material and how large (how many people you are planning to reach)? Why have you chosen this target group? Do you already have an access to this target group? (max 500 words )
3. Data needed. Describe in detail what data you need to gather during the study tour and how do you envisage gathering? (i.e if you need to take photos or conduct interviews, whom do you want to talk to/photograph; explain why do you need to travel to Balkans or Caucasia to collect this particular data). (max 1000 word)

4. Dissemination. How would you disseminate the awareness raising material? Describe a method of dissemination and its detailed timetable.  How would you ensure its effectiveness? (max 500 words ).

5. Resources. Providing that KARAT will not cover the cost of production of  material or its dissemination please describe resources you would require for the production of material and its dissemination (please provide specific cost when applicable) and explain how are you going to obtain those resources (e.g in case of production photo exhibition you have free access to exhibition space, in case of production of a website you have access to all necessary equipment). (max 500 words?)
6. Evaluation. How are you going to evaluate the impact of your activity? How are you going to document your activity? (max 200 words).

7. References. Please provide contact details of two reference persons (email address, name of institutions, job position/profession etc).
APPENDIX

Detailed description of the awareness raising material to be produced

All materials should be produced in a language which will ensure most effective reaching  target group: i.e it can be a national language and/or English, or combination of languages.
Material has to reach at least 100 persons but it can reach bigger groups. The smaller the target group, a method of proving it was reached has to be more specific.
	Type of material 
	TARGET GROUP
	OTHER CHARACTERISTICS

	Toolkit with a workshop scenario 
	Target group has to be very specific eg: Youth groups, specific NGOs, specific interest groups. 
	· Can be produced in printed  or electronic version, in either case has to be published for the purpose of dissemination (either printed or electronically) in a manner that will ensure reaching the target group

· In your application you have to demonstrate that you have access to this target group – i.e. that the toolkit and workshop scenario you produce will actually be used

	Reportage/ diary from the tour
	Target group can be very specific (e.g. large group of friends or colleagues, profession group or broader)
	The applicant has to be very specific to whom and how this awareness raising material is going to be distributed.

	Comic strip/comic book
	Specific group of comic readers, young people
	The applicant has to demonstrate an ability to produce a comic, as well as having resources allowing her to publish and distribute it to the selected target group.

	Blog with photographs
	Target group can be very specific (e.g. large group of friends or colleagues, profession group, members of specific electronic community or broader)
	The applicant has to indicate what would make this blog noticeable (what would make it stand out from the other blogs) and that it will reach the specific group of people.

That applicant has to have an access to equipment needed for the production of this awareness raising material (camera, computer etc.)

	Photography exhibition
	Broad or specific target group or both
	Applicants will have to demonstrate ability to secure appropriate exhibition space which will ensure reaching the selected target group.

It is assumed that applicant has an access to the equipment needed for the production of this awareness raising material (camera, computer etc)

Applicant will have to cover the costs of preparing of the photographs for the exhibition using her own resources (printing, framing etc)

	YouTube film
	Broad target group
	Applicant will have to indicate what will make this film noticeable (what will make it stand out from other YouTube films) and how it will be ensured that it will reach the target group.

The applicant has to have an access to the equipment needed for the production of this awareness raising material (camera, computer etc).

	Short film(s) 
	Specific target group (for example professional group, interest group, students of specific course etc)
	The applicant has to demonstrate ability to present the film to a specific group of people, for example her organisation, as part of training, to school(s), etc.

The applicant has to have an access to equipment needed for the production of this awareness raising material (camera, computer etc).

	Training/workshop/lecture directed to a specific group of people
	Very specific target group (specific interest group, group of university students, school students)
	The applicant has to document ability to reach this target group. This awareness raising material is ideally suited to teachers, lecturers, and persons working in any other forms of education (eg. civil), students who have to present workshop, lectures as part of a specific course.

	Article/program or series of articles or programs in specific media (paper, magazine, radio, TV)
	Specific or broader target group
	Appropriate for journalists or applicants already cooperating with specific media.

	Extensive website (maintained and updated for the period of at least until February 2011)
	Specific or broader target group
	Applicant will have to demonstrate ability to update and maintaining the website at least until February 2011.


� These photos are taken as a part of the project “Through Their Eyes, Through Ours: Raising the public’s awareness about development problems faced by women from developing countries in the EU Eastern Neighbourhood, Balkans and Central Asia”. The authors and titles of the photos in sequence starting from the left: Mariam Amurvelashvili Refugee Mothers, Susanna Vardanyan Yes to Love and Peace, No to War and Poverty, Natalia Czobanu Impression of old age, Elina Amerchanowa Women of the Kyrgis village, Elena Bazan Birthday celebration at work, Julia Strjuczkowa Two views - two fates.


� More information about the project is available at � HYPERLINK "http://www.karat.org/index.php?pageId=278" �http://www.karat.org/index.php?pageId=278� 
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